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ABSTRACT 
 

This present work aims to explore the role of women entrepreneurship in women empowerment in the city of 

Barishal of Bangladesh. The study analyzes how women entrepreneurship effect on women empowerment in the 

society. A person-administered to semi-structured questionnaire survey method was conducted initially, 

followed by a face to face interview in April 2015 in Barisal city, Bangladesh. A total of 160 respondents (80 

non-enterprise housewives women and 80 for enterprise housewives women) were interviewed for primary data. 

The results of this study revealed that entrepreneurship has a significant effect on increasing women's decision-

making ability in their families. Further, the research also discovered that the businesswomen have more control 

over resources, ownership of assets, social mobility, engage in politics, role play in decision making on 

household and family health issues than non-enterprise women (housewives). In contrast, non-enterprise women 

have less knowledge and awareness of climate change, disaster management, and women's rights than 

businesswomen. The study findings suggest that easy access to the payable loan at general terms and conditions 

would play a vital role in a successful business. Future research is recommended to conduct a study in the 

Northwestern part of Bangladesh, where the impact of the household women's income is significant for social-

economic development.  
 

Keywords: Women entrepreneurship; women empowerment; role play; decision-making capacity; social-

economic development. 
 

1. INTRODUCTION  
 

The economic empowerment of women is an essential 

part of the sustainable development course [1]. The 

institutionalization of the sustainable development 

process is just impossible without the inclusion of 

women in the mainstream development program [2]. 

Bangladesh is a developing country located in South 
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Asia and is currently the most hazard-prone countries 

in the world due to its geographical settings [3, 4]. 

The consequences of disasters the resulting ecological 

damage poses a severe risk to the economic growth of 

the country [5, 6]. Bangladesh currently has a per 

capita national income is US$ 1909, which is very 

low in rural areas. About 20 to 25 % of the population 

still lives below the poverty line (Income is less than 

US$1.90 per day per person), and this is the fourth-

highest rate in south Asian countries (GOB, 2019). 

The Global Gender Gap Index (GGI) is 0.726, ranking 

first among the South Asia Association for Regional 

Cooperation (SAARC) countries [7]. Previous studies 

have shown that poverty and gender inequality cannot 

be reduced without the active participation of women 

in the mainstream of development [8]. Approximately 

50% of our population is women, but they are the 

most underprivileged group in our society. Therefore 

integrating women into the social mainstream can 

play an essential role in the economic development 

process [9, 10].  

 

Women empowerment is a key issue in the 

development process of the world. Despite having an 

immense contribution of women in the development 

process, they have low status as compared to men, 

specifically in the developing countries [11, 9]. In 

Bangladesh, women are the most underprivileged and 

deprived because there are limited resources and an 

overpopulated country; the society is highly stratified; 

services and opportunities are resolute by gender, 

class and location. Moreover, the women are much 

mistreated than men by the rules, regulations, customs 

and ancient nature of the society. This unreasonable 

attitude toward women leads them deprivation in 

terms of men socially, culturally, religiously, 

economically and legally [12, 9]. Women are 

deprived of basic education; engage in family 

decision making power in the family, control of their 

assets/property, access to resources, the decision of 

change in household properties [9]. Women 

entrepreneurship plays a vital role in women 

empowerment along with various aspects of women 

empowerment, including basic education, earning 

status, age, family and social status, contribution to 

household income. The women who are engaged in 

business or who contribute to the family income are 

more empowered than women who are not engaged in 

business [13, 14]. The women who earn and 

contribute to the family expenditure can use their 

rights and power that raise their belief [15, 16, 17]. To 

strengthen women-based enterprises, the country's 

significant socioeconomic development and the 

management of non-entrepreneurs become relevant 

through competitive thinking. However, women 

should engage in business activities as they can 

contribute directly to their families and the economy 

as a whole. Thus, a woman entrepreneur is defined as 

a woman who has alone or with one or more partners 

started or inherited a business, and is eager to take 

financial, administrative, and social risks and 

responsibilities, and participate in the day-to-day 

management activities [10, 18].  

 

The southwest coastal region of Bangladesh, 

including Khulna, Satkhira, Bagerhat, and Barisal are 

susceptible to natural disasters due to its' geographic 

location and are considered backward cities [19]. 

Barisal is a southern coastal district of Bangladesh 

with an area of 2784.52 sq Km. of which 160.37 sq. 

Km. is riverine. It is bounded by Madaripur, 

Shariatpur, Chandpur, and Lakshmipur districts in the 

north, Patuakhali, Barguna, and Jhalakathi districts in 

the south; Bhola and Lakshmipur districts in the east, 

Jhalakathi, Pirojpur and Gopalganj districts in the 

west. It lies between 22◦27' and 22◦52'N and between 

90◦01' and 90◦43' E [20, 21]. The population is 

8173818; (Male 4159210, Female 4014608); Average 

literacy 55.09%; Male 56.47%, Female 55.63%. the 

main sources of income for agriculture 54.72%, non-

agricultural wages 4.97%, industry 0.74%, trade 

15.42%, transport and communication 2.35%, service 

6.66%, construction 4.85%, religious service 0.51%, 

rent and remittance 1.00% and others 8.78%. The 

main rivers are Tertulia, Kirtankhola, Bishkhali, 

Kaliganga, Haringhata, Burishwar, Agunmukha, 

Galachipa, Baleshwari, Jainty, Amtali, Meghna, and 

Shahbazpur Channel [22]. In the city of Barisal, the 

women entrepreneurship rate is low due to the 

backward and deprived socio-economic structure. 

Although there are several Non-Governmental 

Organization (NGOs), private and public banks, 

including ASA, BRAC, Grameen-Bank, TMSS, 

Jagoroni Chokro Foundation, Proshika, Shokti, Sajeda 

Foundation are operating their function to encourage 

women entrepreneurship. The women can obtain any 

financial support from these organizations to start the 

business successfully. Therefore, the objectives of the 

study were to know the status of women 

entrepreneurship of the city and how it contributes to 

women empowerment. 
 

2. LITERATURE REVIEW AND 

HYPOTHESIS DEVELOPMENT  
 

The participation of women in the workplace, 

leadership role in social and political issues and 

access to credit is regarded as women empowerment 

[23]. Globally women's empowerment has been 

recently gained considerable attention as issues for 

policy interventions in most of the organizations of 

the world. Small entrepreneurs with their built 

attributes of low capital intensiveness and enormous 

employment generation potential can serve as 

propelling agents to break the vicious circle of 

poverty and can strike the economic development 
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[24]. Through promoting women's empowerment 

through skills and entrepreneurship, the government 

of any developing country can ensure freedom of 

choice and a better quality of social living for men 

and women. However, about 42% of the population of 

Bangladesh is under the poverty line, and about 76% 

of them live in rural areas [25, 19]. According to the 

BBS census (2011), about 50% of the total population 

(170million) is women.  

 

Previous studies have focused on the role of women's 

entrepreneurship in various areas, such as women's 

role in the family, polity, and national wealth, and 

generation, legal and social rights of women [26, 27, 

28, 18]. Nayeem et al. (2020) conducted a study 

regarding homestead vegetable production by women 

in Faridpur, Bangladesh, to measure the profitability 

of vegetable production and identify the factors 

affecting the production of winter vegetables [26]. 

The concept in the field of entrepreneurship could be 

classified into two disciplines: Economic ideas and 

behavioral theories. Schumpeter, 1967; clarified 

entrepreneurs as an innovator with the potentialities of 

doing new things, as an economic leader, and a chief 

conducive function in the process of economic 

development [25]. Entrepreneurship is the function 

that is specific to the entrepreneurs' ability to take the 

factors of production land, labor, and capital and use 

them to produce new goods or services [29]. Women 

are also known as women business owners or women 

entrepreneurs or self-employed women (LFS, 1996) 

[30]. More recently, a new trend has emerged where 

women are venturing as entrepreneurs and are 

contributing to economic development. Women 

entrepreneurs in Bangladesh represent a group of 

women who have broken away from the track and are 

exploring new vistas of economic participation [25, 

31]. American research was later inspired by the 

creation of women and has been observed with 

extraordinary depth by examining the problems 

women face when starting a business [32, 18]. 

 

Motivations for the business start-up as Bangladeshi 

women were identified as a desire for job satisfaction, 

independence, and achievement [31]. The latest report 

focused on a variety of women-owned companies and 

stated the lack of support for women employers in 

non-commercial organizations [32]. A later report by 

Goffee and Scase (1999) uses the example of 54 

employers to distinguish between the typology of 

female entrepreneurs. Four types of businesswomen 

have been identified: a) everyday visionaries, b) 

innovative visionaries, c) national merchants, and d) 

radical entrepreneurs. Ten types of female 

entrepreneurs were represented in the test: a) lonely 

self-made women, b) modern trained philosophers, c) 

creative female entrepreneurs as expert partners, d) 

female investors in commercial enterprises, e) women 

as prestigious managers, f) fathers of women or 

companies of men As heirs, g) women as business 

partners, h) researchers as visionaries, i) rural 

entrepreneurs and J) as industrialists and merchants 

[33, 18]. Safety, responsibility, and creative 

information, compliance with requirements, 

profitability, dynamism, hard work, and the ability to 

take risks are key entrepreneurial characteristics of the 

philosophers of Bangladesh [31, 18]. Empowerment is 

a very innovative and progressive strategy that aims to 

maximize the benefits of people with a sense of 

responsibility [34]. 

 

An essential means of empowering women is to allow 

them to equal access to profitable assets, for example, 

land, capital, technology, credit as well as marketing 

outlets, information, education, training, without any 

discrimination [18]. Women need for effective 

enterprise management, a large quantity of co-

operation and encouragement in the sphere of activity, 

at all levels home and in society and from 

governmental organizations [35]. Training to develop 

excellent entrepreneurial skills is useful and essential 

to women [36, 37]. Entrepreneurial innovation is 

considered a critical factor in business success [38]. 

According to Bhuiyan and Abdullah (2007), 

'innovation is a specific instrument of entrepreneurs, 

how they exploit change as an opportunity for a 

different business or a different service.' Thus 

entrepreneurs need to understand and apply the 

principles of successful innovation because there are 

plenty of entrepreneurial opportunities within the 

areas of change [38, 18]. Innovations are 'the outcome 

of the innovation process, which can be defined as the 

combined activities leading to new, marketable 

products and services and modern production and 

delivery system [25]. The innovation advantage of 

large firms tends to be in industries that are capital-

intensive, advertising-intensive. On the other hand, 

highly innovative industries, small firms have the 

advantage. Therefore, innovation in small firms can 

be more efficient and effective. The lack of financial 

resources, the shortfall in marketing and management 

expertise, and weaknesses in external information and 

linkages are factors that limit their competitiveness 

[39]. As a result, growth in small businesses can be 

gradual and successful. 

 

3. METHODOLOGY 
 

3.1 Research Design, Sample and Procedure 
 

For this study, we conducted primary data collection 

by a person-administered a semi-structured 

questionnaire survey. As the entrepreneurship of 

women (housewives) empowerment, contribute 

family, and social wellbeing was the main focus of the 

study. The author selected housewives who had 
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business and only housewives as a respondent to 

collect primary data. Although data were collected 

from various places in Barishal City, the majority of 

the respondents were women housewives. A non-

probabilistic sampling method employed to test the 

empirical modeling method with the 160 sample size, 

half of the respondents are full-time housewives (non-

business), and another half are entrepreneur women 

(housewives). The authors printed and distributed 250 

questionnaires to the respondents with the help of 

research team members. Finally, within a month, data 

were collected from 169 women respondents. We 

excluded nine respondents due to incomplete or 

indirect responses and received 160 complete 

questionnaires to use for this study with a reasonable 

response rate of 94%.  

 

3.2 Measures 
 

We investigated how respondents are assessing to 

women empowerment through various indicators. The 

participants clearly expressed their views on a 5-

points Likert scale (strongly disagree = 1, to agree = 5 

strongly). We conducted interviews between 40 and 

45 minutes, based on respondents' experience with the 

credit systems of various financial institutions, in 

which empowering women in society and their 

families had a definite impact. 

 

4. RESULTS 
 

4.1 Socioeconomic Status of the Respondent 

 
Barisal is a southern coastal district of Bangladesh 

which is frequently suffered by coastal natural 

disaster. The people's livelihoods are affected 

severely. The socio-economic condition of this area is 

fragile. Most of the people are involved in agriculture 

and labor. From Fig. 1, it is found that 30% of women 

in commercial activities grow vegetables, followed by 

25% fishermen and tailors, 20% of small businesses 

come from a variety of sources income-generating 

activities. 

 
Fig. 2 shows that 25% of enterprise women received 

micro-credit loans from Grameen Bank, Islamic 

Relief, and Jagoroni Chokro foundation for starting 

their own small business. Besides, it has been found 

that Grameen Bank, Islamic Relief, and Jagoroni 

Chokro foundation microcredit loans are less trouble-

free than BRAC and ASA. 13.75% of women take 

from microcredit (ASA), lowest (11.25%) women 

take from credit access credit (BRAC). 

 
The education level of women entrepreneurs is 

illustrated in Fig. 3. The study found that the highest. 

37.5% of the Women reached the level of SSC, while 

(25%) women completed classes up to class ten and 

(18.75%) passed the HSC level. There is no formal 

school education of 18.75%. 

 
 

Fig. 1. Source of earning activities 
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Fig. 2. Source of micro-credit loan borrower organization 

 

 
 

Fig. 3. Education details 

 

In terms of regular payments, Fig. 4 shows that 

63.75% of businesswomen were able to pay the 

installment regularly, which is more than three-fifths 

of the women. (36.25%) of the non-enterprise women 

are not able to pay the payment usually, which is less 

than two-fifth of total women. There are several 

factors, such as reduced profits, environmental 

conditions, social exclusion, and business bankruptcy 

that result in improper payment. 

4.2 Indicators of Assessing Women 

Empowerment 
 

4.2.1 Indicators of access to resources 

  

Table 1 reveals that 65% of women in the business 

have higher/strong indicators of controlling over 

resources, whereas all non-business women have 

lower indicators of controlling over resources. It is 
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assumed that businesswomen have more indices of 

controlling over resources than non-business women. 
 

4.2.2 Indicators of proprietorship of assets  
 

The data shown in Table 2 revealed that 60% of 

women in business have medium indicators of 

property ownership, while most non-business women 

(80%) have low indicators of property ownership. 

Based on the analysis, it is assumed that the 

housewives who are not engaged in business are less 

aware of their proprietorship of assets. 

4.2.3 Indicators of engagement in social activities 

 

It is based on the analysis. Table 3 shows that 60% of 

women in the enterprise have higher/Strong indicators 

of participation in social activities, including child 

vaccination, dowry, early marriage, and                        

women's health, followed by (90%) of housewives 

engaged in social activities. Therefore, the results 

revealed that businesswomen are more powerful to 

participate in various social activities than non-

business women. 

 

 
 

Fig. 4. Pay the installments regularly 

 

Table 1. Indicators of access to resources 

 

Control over Resources Business women Non-business women 

Frequency Percent Frequency Percent 

Low (≤ 6) 0 0.0 80 100.0 

Medium (7-14) 24 30.0 0 0.0 

Strong (15-22) 44 55.0 0 0.0 

Very Strong (23≥) 8 10.0 0 0.0 

Total 80 100.0 80 100.0 

 

Table 2. Indicators of proprietorship of assets 

 

Proprietorship of Assets Business women Non-business women 

Frequency Percent Frequency Percent 

Low (≤ 11) 8 10.0 64 80.0 

Medium (12-20) 48 60.0 12 15.0 

Strong (21-30) 16 20.0 4 5.0 

Very Strong (31≥) 8 10.0 0 0.0 

Total 80 100.0 80 100.0 
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Table 3. Indicators of engagement in social activities 

 

Engagement of Social Activities Business women Non-business women 

Frequency Percent Frequency Percent 

Low (≤ 11) 0 0.0 72 90.0 

Medium (12-24) 24 30.0 4 5.0 

Strong (25-37) 48 60.0 0 5.0 

Very Strong (38 ≥) 8 10.0 4 0.0 

Total  80 100.0 80 100.0 

 

4.2.4 Indicators of involvement in Political/ 

development activities 

 

The results of Table 4 show that 65% of women in 

business have medium indicators of engaged in 

political activities. In contrast, all non-enterprise 

women engaged less in political or any leadership 

activities. Therefore, it is depicted that 

businesswomen are more powerful both economically 

and mentally to engage in political roles or leadership 

roles in society than non-business women. 

 

4.2.5 Indicators of participation in household 

decisions making 

 

From the data presented in Table 5, it is exhibited that 

women who are in business (70%) are actively 

playing a role in most household decisions such as 

land purchase, child education, family opportunities. 

In contrast, 90% of women who are not 

entrepreneurial have fewer roles in household 

decisions. In that case, the male/ father plays an active 

role in family decision making. 

 

4.2.6 Indicators of role in healthcare related 

decisions making  

 

The data in Table 6 show that the majority of (65%) 

women in the business play an active role in making 

decisions in health-related decisions, including family 

planning, illness, disease management. In contrast, 

65% of non-business women have medium involved 

in health-related decisions taking in their family. It's 

very urgent to educate women and become 

empowered to manage health-related issues properly. 

 

4.2.7 Indicators of awareness about women's rights 

 

Table 7 shows that most non-business women (70%) 

are medium aware of women's rights. In contrast, 85% 

of businesswomen are very highly/strongly aware of 

their rights in family and society. The study assumed 

that the businesswomen have to meet and interact 

with different customers, business agents, and dealers 

for business purposes. In this way, they can develop 

their awareness and knowledge of women's rights in 

the family and society.  

Table 4. Indicators of involvement in political/development activities 

 

Participation of Political Activities Business women Non-business women 

Frequency Percent Frequency Percent 

Low (≤ 8) 12 15.0 80 100.0 

Medium (9-17) 52 65.0 0 0.0 

Strong (18-26) 12 15.0 0 0.0 

Very Strong (27 ≥) 4 5.0 0 0.0 

Total 80 100 80 100 

 

Table 5. Indicators of participation in household decisions making 

 

Participation in Household Decisions Businesswomen Non-business women 

Frequency Percent Frequency Percent 

Low (≤ 20) 4 5.0 72 90.0 

Medium (21-40) 8 10.0 4 5.0 

Strong (41-60) 12 15.0 4 5.0 

Very Strong (61 ≥) 56 70.0 0 0.0 

Total 80 100.0 80 100.0 

 

 

 

Table 6. Indicators of role in healthcare related decisions 
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Role in Healthcare Related Decisions making Business women Non-business women 

Frequency Percent Frequency Percent 

Low (≤ 7) 4 5.0 16 20.0 

Medium (8-15) 8 10.0 52 65.0 

Strong (16-23) 12 20.0 8 10.0 

Very Strong (24 ≥) 52 65.0 4 5.0 

Total  80 100.0 80 100.0 
 

Table 7. Indicators of knowledge about women's rights 
 

Awareness about Women's Rights Business women Non-business women 

Frequency Percent Frequency Percent 

Low (≤ 7) 0 0.0 12 15.0 

Medium (8-15) 4 5.0 56 70.0 

Strong (16-23) 8 10.0 8 10.0 

Very Strong (24≥) 68 85.0 4 5.0 

Total  80 100.0 80 100.0 
 

4.2.8 Indicators of perception of women 

empowerment 
 

The results of Table 8 show that women who have 

businesses are more powerful than non-business 

women. According to the study, 90% of non-business 

women have low levels of perception about their 

empowerment in society, followed by 80% of 

businesswomen have much knowledge of 

empowerment. This perception and realization about 

their empowerment would help to encourage being 

successful in business. In contrast, businesswomen 

can contribute more to their family and society than 

non-enterprise women. 
 

4.2.9 Indicators of understanding about climate 

change and disaster management  
 

Table 9 shows that most non-business women (66%) 

have limited information on climate change and 

disaster management issues. In contrast, 72.5% of 

women in business have a high level of knowledge 

and awareness of climate change and disaster 

management. Businesswomen have better awareness 

than non-enterprise women because they are trained 

by non-governmental organizations (NGOs) and 

government agencies (NGOs) to deal with climate 

change and disaster management [40]. The women 

who are successful in business, they are much aware 

of climate change and disaster because it has direct 

risk on the business. 
 

5. DISCUSSION 
 

This article aimed to determine how to impact women 

entrepreneurship on women empowerment as well as 

how to contribute development of a society and 

country. More specifically, the key objective was to 

determine how different entrepreneurship of women 

may affect the achievement of women empowerment 

and development. Fig. 5 represents the research model 

of this study. All four hypotheses were supported, 

which indicates that the independent variables used in 

this study have significant relationships with women 

empowerment. The validity and reliability of the work 

were also recommended. However, the authors were 

not satisfied due to the small sample size and short 

time scale of the study. Also, the research was 

conducted in a specific environment. As a result, the 

authors decided to conduct in-depth interviews with 

individuals from various business fields to present 

readers with more authentic results. From the 

viewpoints of this study, we find out different aspects 

of women entrepreneurship and their influences on 

women empowerment.  
 

Table 8. Indicators of perception of women empowerment 
 

Women Empowerment Business women Non-business women 

Frequency Percent Frequency Percent 

Low (≤ 75) 0 0.0 72 90.0 

Medium (76-129) 4 5.0 8 10.0 

Strong (130-183) 12 15.0 0 0.0 

Very Strong (184 ≥)Total 64 80.0 0 0.0 

Total 80 100.0 80 100.0 

 

Table 9. Indicators of understanding of climate change and disaster management 
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Awareness of climate change and disaster 

management 

Business women Non-business women 

Frequency Percent Frequency Percent 

Low (≤ 5) 4 5.0 12 15.0 

Medium (6-12) 8 10.0 56 66.0 

Strong (13-23) 58 72.5 6 7.0 

Very Strong (24≥) 10 12.5 9 11.0 

Total  80 100.0 80 100.0 

 

Recently, the government encouraged on women 

entrepreneurship and provided financial support and 

input facilities for a successful business, which 

requires highly motivated women to achieve 

sustainable development through women 

empowerment. This topic has attracted researchers to 

determine the diverse factors involved in women 

entrepreneurship, including environmental                   

factors, which have an impact on women 

entrepreneurship. However, this increase in research, 

limited theoretical end empirical research has 

observed women entrepreneurship (housewives) 

performance based on their empowerment.                     

This study contributed to this area by             

identifying and analyzing the factors women 

entrepreneurship (housewives) performance at four 

study   hypotheses with multiple factors by dividing a 

sample housewives group into two different 

dimensions. A housewife may have a unique                      

business performance capability, but many causes 

may hinder their performance and women 

empowerment.  

This study primarily attempted to understand women's 

business performance changes due to various factors 

such as socioeconomic, family, social, and 

environmental. As stated by [41] this research also 

identified several climate and disaster factors 

presented in Table 9 in detail, which may adversely 

affect the performance of the women's business in 

terms of achieving women empowerment. The 

interview results suggested and identified various 

challenges and the prospect of women entrepreneurs. 

On the other hand, the study has shown that women 

who are successful in business have more access to 

resources and proprietorship of assets than non-

business housewives. Successful businesswomen are 

more interested in involving in social and political 

activities than non-business women. This research 

finding also highlights that enterprise women are 

more aware of climate change and disaster-related 

knowledge. Further, the study results identified that 

enterprise women are more capable of engaging 

family decision matter than housewives. 

 
 

Fig. 5. Research model 

 

6. IMPLICATIONS, CONCLUSION, 

LIMITATIONS AND FUTURE 

RESEARCH DIRECTIONS 

 

The study utilized a sample of women who are 

housewives involved with the business and only 



 
 
 
 

Khanum et al.; AJOAIR, 3(1): 346-357, 2020 
 

 
355 

 

housewives. The study evaluated various effects of 

women entrepreneurship on women empowerment in 

different dimensions, including socioeconomic, 

family, social, and environmental, to deepen the 

findings. The findings of the study indicate that 

women entrepreneurship has a significant impact on 

women empowerment, which influence development. 

The analysis form the study revealed that the 

perceived usefulness of awareness of women's rights 

and women empowerment is complicated factors to 

measure the impact on women empowerment. 

However, the findings also revealed that 

businesswomen have more access to resources, 

property, and assets than non-enterprise women. 

Moreover, the women who are successful in business, 

they play an active role in their family to take a 

significant decision. Further, enterprise women have 

more knowledge and awareness regarding climate 

change and disaster management than non-business 

women. 

 

6.1 Practical Implications 
 

The study had a strong theoretical background with 

four different aspects. The findings of this study were 

consistent with previous studies along with new 

significant contributions to the theory through the 

discovery of the role of women entrepreneurship in 

women empowerment. According to the first 

hypothesis, the socio-economic aspects of this study, 

the more diverse profession of women, can be further 

included with more socio-economic aspects, such as 

social taboo, religious barrier, social superstition. In 

this study, the environmental aspect was used to 

describe the susceptibility/ risk of the business due to 

climate change and recurring disaster. Overall, the 

study supported all four models discussed in the 

theoretical background section and contributed new 

ideas to the theory with the inclusion of successful 

women entrepreneurship in women empowerment.   
 

6.2 Limitations 
 

The authors analyzed the research in several steps to 

make sure the reliability and validity of the study 

result. However, we acknowledge a few limitations of 

this research work. The measurement of the impact of 

women entrepreneurship in women empowerment is 

complex to analyze due to the numerous differences 

in respondent family and social superstition. 

Moreover, the study examined the outcomes of 

women's business data from a limited number of 

respondents who were all mainly housewives in the 

Barisal municipal area. This may affect the  

generalize ability of the results obtained from the 

analysis. An empirical study on this subject with a 

larger sample and respondents from various 

professions, who are not housewives, could              

produce more precise and more authentic results, 

which may have a more noticeable impact on the 

researchers.  

 

6.3 Future Research Directions 

 
Women empowerment through women 

entrepreneurship is a new phenomenon in the 

development process; it has excellent avenues for 

further research. Specifically, one question for further 

studies is whether Women empowerment through 

women entrepreneurship has significantly contributed 

development of a country or not. Future research is 

recommended to conduct a study in the Northwestern 

part of Bangladesh, where the impact of the 

household women's income is significant for social-

economic development. 

 

CONSENT  

 
As per international standard or university standard, 

Participants’ written consent has been collected and 

preserved by the author(s). 

 

ACKNOWLEDGMENTS 

 
The authors would express their deep sense of 

gratitude to all our study respondents for their 

contribution to this study.  

 

COMPETING INTERESTS 

 
Authors have declared that no competing interests 

exist. 

 

REFERENCES 

 
1. Nikkhah HA, Redzuan MB. The role of NGOs 

in promoting empowerment for sustainable 

community development. Journal of Human 

Ecology.2010;30:(2)85-92. 

Available:https://doi.org/10.1080/09709274.20

10.11906276 

2. Rahaman MM. Barriers of women 

entrepreneurs in Bangladesh. The dissertation 

is submitted in partial fulfillment of the 

requirements for the degree of Master of 

Development Studies. Development Studies 

Program at BRAC University; 2010. 

3. Hossain MN, Rahman MM, Islam K. 

Vulnerability of agricultural production due to 

Natural Disaster at Mongla Upazila (Sub-

district) in Bangladesh. British Journal of 

Applied Science & Technology. 2016;16(1):1-

13.Available:https://doi.org/10.9734/BJAST/2

016/26007 

https://doi.org/10.1080/09709274.2010.11906276
https://doi.org/10.1080/09709274.2010.11906276
https://doi.org/10.9734/BJAST/2016/26007
https://doi.org/10.9734/BJAST/2016/26007


 
 
 
 

Khanum et al.; AJOAIR, 3(1): 346-357, 2020 
 

 
356 

 

4. Salehin F, Hossain MN, Nayeem AR, Hassan 

MR. The role of the constitution in effective 

disaster management of Bangladesh. 

Grassroots Journal of Natural Resources. 

2020;3(2):57-69. 

Available:https://doi.org/10.33002/nr2581.685

3.03025. 

5. Hossain MN, Uddin MN, Rokanuzzaman M, 

Miah MA, Alauddin M. Effects of flooding on 

socio-economic status of two integrated char 

lands of Jamuna River, Bangladesh. Journal of 

Environmental Science and Natural Resources. 

2015;6(2):37-41. 

Available:http://dx.doi.org/10.3329/jesnr.v6i2.

22093 

6. Hossain MN, Saifullah ASM, Bhuiyan S, 

Uddin N, Rahman M. Effects of climate 

change on rice production at Khulna district, 

Bangladesh. Environ. Earth Ecol. 

2019;3(1):42–54. 

Available:https://doi.org/10.24051/eee/110398 

7. Global Gender Gap Report. World Economic 

Forum. 91-93 route de la Capite. CH-1223 

Cologny/Geneva. Switzerland; 2020. 

8. Parvin L, Jinrong J, Rahman MW. Women 

entrepreneurship development in Bangladesh: 

What are the challenges ahead. African Journal 

of Business Management. 2012;6(11):3862-

3871.Available:https://doi.org/10.5897/AJBM

11.2858 

9. Sultana A, Hossen SK. S. Role of employment 

in women empowerment: evidence from the 

Khulna City of Bangladesh. International 

Journal of Social Science & Interdisciplinary 

Research. 2013; 2(7):117-125. 

10. Parveen JA, Nazneen S. Women's status and 

role in development: problems, prospects and 

remedies from islamic viewpoint. Islamic 

Economics Research Bureau; 2006. Dhaka 

11. Khan T, Mann A, Zafar M, Hashmi N, Akhtar 

S. Determinants of women empowerment: A 

Case Study From District Rawalpindi, Punjab, 

Pakistan. Pakistan Journal of Science. 2010; 62 

(1). 

12. Haque MM, Islam TM, Tareque MI, Mostofa 

MG. Women empowerment or autonomy: A 

comparative view in Bangladesh Context. 

Bangladesh e-Journal of Sociology. 2011;8:17. 

13. Hossain M, Jaim W. Empowering women to 

become farmer entrepreneur. In. 2011;25. 

Available:http://www.ifad.org/events/agricultu

re/doc/papers/hossain.pdf.[Accessed 10/03/12]. 

14. Khan H. NGOs and gender development, the 

case of AKRSP in District Chitral, NWFP, 

Pakistan. Lahore Journal of Economics. 2006; 

11:81-98. 

15. Kabeer N, Nations U. & Development 

UNRIFS. The conditions and consequences of 

choice: reflections on the measurement of 

women's empowerment. UNRISD Geneva; 

1999. 

16. Hultberg L. Women empowerment in 

Bangladesh: A Study of the Village Pay Phone 

Program; 2008;  

Available from: http://hj.divaportal. 

org/smash/get/diva2:3836/FULLTEXT01. 

[Accessed 30/03/12]. 

17. Banu D, Fehmin F, Altaf H, and                 

Shahnuj A. Empowering women in rural 

Bangladesh: Impact of Bangladesh Rural 

Advancement Committee's (BRAC's) 

Programme. Journal of international women's 

studies. 2001;2:24. 

18. Morshed F, Haque ME. Impact of women 

entrepreneurship on women empowerment in 

Bangladesh. Journal of Economics and 

Sustainable Management. 2015;6(1):74-81. 

19. Ghosh DK, Hossain MN, Sarker MNS, Islam 

S. Effects of land-use changes pattern on tree 

plantation: Evidence from gher land in 

Bangladesh. International Journal of 

Agricultural Policy and Research. 

2020;8(3):56-65. 

Available:https://doi.org/10.15739/IJAPR.20.0

07 

20. Bangladesh Population Census. Bangladesh 

Bureau of Statistics; Cultural Survey Report of 

Zilas and Upazilas of Barisal Division; 2011. 

Available:http://bbs.gov.bd/ 

21. Islam ATMR, Das SK, Alam MF, Rahman 

AHMM. Documentation of wild edible minor 

fruits used by the local people of Barishal, 

Bangladesh with emphasis on traditional 

medicinal values", Journal of Bio-Science. 

2019;27:69-81,  

https://doi.org/10.3329/jbs.v27i0.44672 

22. Banglapedia. The national encyclopedia of 

Bangladesh. Asiatic Society of Bangladesh; 

2015.  

Available: http://en.banglapedia.org/index.php, 

title, Barisha District. 

23. Sarker AE. New public management in 

developing countries: An analysis of success 

and failure with particular reference to 

Singapore and Bangladesh. International 

Journal of Public Sector Management. 

2006;19(2):180-203 

24. Shrivastava P. Castrated environment: 

greening organizational studies. Organization 

Studies. 1994; 15\(5):705-726. 

Available:https://doi.org/10.1177%2F0170840

69401500504 

25. Bhuiyan MB, Abdullah R. Women 

empowerment through Entrepreneurship 

Development: Bangladesh Perspective. DIU 

https://doi.org/10.33002/nr2581.6853.03025
https://doi.org/10.33002/nr2581.6853.03025
http://dx.doi.org/10.3329/jesnr.v6i2.22093
http://dx.doi.org/10.3329/jesnr.v6i2.22093
https://doi.org/10.24051/eee/110398
https://doi.org/10.5897/AJBM11.2858
https://doi.org/10.5897/AJBM11.2858
http://hj.divaportal/
http://bbs.gov.bd/
https://doi.org/10.3329/jbs.v27i0.44672
https://doi.org/10.1177%2F017084069401500504
https://doi.org/10.1177%2F017084069401500504


 
 
 
 

Khanum et al.; AJOAIR, 3(1): 346-357, 2020 
 

 
357 

 

Journal of Business and Economics. 

2007;2(2);136-154. 

26. Nayeem AR, Akter F. Winter vegetables 

plantation impact of Faridpur (Char Zone) in 

Bangladesh: An Agro-Economics 

Development Perspective. International 

Journal of Agricultural Marketing. 

2020;7(1):233-243. 

27. Jahan R. The elusive agenda: Mainstreaming 

Women in Development. Dhaka University 

Press Limited; 1995. 

28. Adnan S. Bird's In case: Institutional change 

and women's position in Bangladesh in Nora 

Fredrick (ed) Women's Position And 

Demographic Change. Oxford Clarendon 

Press; 1993. 

29. Islam M. Wither women's studies in 

Bangladesh (Dhaka Women for Women); 

1994. 

30. Rahman AHMH. Entrepreneurship 

development as a strategy for promoting 

development of industrialization in 

Bangladesh. Paper presented at the Seminar; 

1997. 

31. Begum. Entrepreneurship in small-scale 

industry: a case study of engineering units. 

Dhaka University Journal of Business Studies. 

1993;14:159. 

32. Brush CG. Women-owned businesses: 

obstacles and opportunities. Journal of 

Developmental Entrepreneurship. 1997; 2, 1-

24. 

33. Chowdhury AM. The Emergence and growth 

of entrepreneurs in some developing countries. 

The Dhaka University Studies. 1988;14(2):99-

106. 

34. UNDP Report. Empowerment and women. 

Dhaka. 1994; 11-15. 

35. Rajani N, Sarada D. Women entrepreneurship 

and support systems Study Home Comm 

Science. 2008;2(2):107-112 

36. Padmavati D. Training women for 

Entrepreneurship. Social Welfare. 

2002;49(2):15-18. 

37. Sathyasundaram I. Encouraging women's 

entrepreneurship. Soc. Welfare. 2004; 

50(12):13-15. 

38. Tambunan T. Women entrepreneurship in 

Asian developing countries: Their 

development and main constraints. Journal of 

Development and Agricultural Economics. 

2009; 1(2):027-040. 

39. Audretsch D. Sustaining innovation and 

growth: public policy support for 

entrepreneurship. Industry and Innovation. 

2004; 11:167-191. 

40. Nalau J, Handmer J, Dalesa M, Foster H, 

Edwards J, Kauhiona H, Yates L, Welegtabit 

S. The practice of integrating adaptation and 

disaster risk reduction in the south-west 

Pacific, Climate and Development; 2015. 

Available:https://doi.org/10.1080/17565529.20

15.1064809 

41. Islam MB, Hossain MN, Islam MK, Nayeem 

AR, Akter MN. Effect of financial 

entrepreneurship and literacy program on 

women empowerment: a case study in Khulna 

District. International Journal of Scientific & 

Technology Research. 2020;9(6):803-810 

__________________________________________________________________________________________ 
© Copyright MB International Media and Publishing House. All rights reserved.  

https://doi.org/10.1080/17565529.2015.1064809
https://doi.org/10.1080/17565529.2015.1064809

